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Warsztaty szkoleniowo-konsultacyjne
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Creating opportunities for international meetings 1

stimulating successful cooperation
Enrico Zuffi, Director, EZ Associates, Geneva
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Geneva Convention Bureau
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.. GENEVAFACTS ; a

A Second largest city in Switzerland
A First touristic region | \
ADSYS@I | NBI Y $ﬂmbﬁnﬁ~$}
A 1.35mio arrivals in 2011

A 2.84mio overnights 201%+1.3 regarding to 2010)

A Economic Impact : 1.6 Billion Euros (estimate)

A 130 hotels (+ 60 in the surroundings)
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O BUTION City Tourism Marketing

Information eAdLGS

Marketing AOvernights
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CONTRIBUTION GENEVA

A International City
A HQ of more than 30 International organizations
Alv 2F Y2NB UKl

WORLD
ECONOMIC

International organizations have 7 own conference
centers and more than 200 meeting rooms which
are managed by them and anet for private use
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A Stability, security and reliability
A Largest conference and exhibition venues in Switzerla

A City Airport with 110 daily connections,
Europe/Worldwide

A Short distances

AhyS 2F 9dzNRPLISQa Yz2aida I aid
A International way of life

A Lowest VAT in Europe (8% and 3% on F&B)

A Very stable prices

A Free public transports for all passengers staying in ho
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SONTAIELTON GENEVA MIQEstimate)
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A Economic impact :1 billion Euros

A UIA ranking : 8
A ICCA ranking43
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CONTRIBUTON GCVB Structure & Staff

A Geneva Tourism and Conventions Foundatiol
since 2006

A 10 persons at the Convention Bureau
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Director 'I‘

Coordination/
communication/ Association Sales Corporate Sales

statistics
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omaron GCVB RESULTS 2011

/A Requests treated
A Bid books prepared

\A Economic Impact

586\
351

A Meetings won 159

A Conferences /Exhibitions 30

A Delegates nnQng
A Overnights MHIQDp
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LAPPORT DU BUREAU DES

CONGRES A LECONOMIE GENEVOISE PROMEMNADES
SE CHIFFRE,EN 2011, A VEMDUES

57'000'000

1 20'51h§TEEs +189'615.- g,

DELEGUES44 l05 5

1 0 PARUTIONS
‘I {MEDIAS)

AU TOTAL, GT&C A ASSURE EN 2011

LHEBERGEMENT DE6' 1 35 PERSONNES
8'672
NUITEES

REPRESENTANT
ET UN TOTAL DE RESERVATIONS
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e Geneva Tourism and Conventions
Foundation

A Funding :

I Integrated into the global Geneva Tourist office budget of
8.0mio Euros

I CVB = 1.éhio Euros

I Commissions

I Members (PCO) E\ ;’
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i Positioning and marketing strategy

A High economic value of international events which
can be confirmed on a repeat basis and in low
season
I Tradeshows : SIHH, EBACE, Motor shows, etc.

I Congresses : ESMO, Springfield, Grain Summit, etc.
I Luxury high yield events

A Proactive research and bidding for large congresses
and trade shows

www.krakowimpakt.pl



CONTRIEUTION Positioning and marketing strategy

A Large incentives (summer)

A Large scientific meetings in summer at the
University

A Large national events/NGO events

A Events which do not ask for important
contribution/subvention

A Mixed events business/public

T
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Business volume per supplier for a meeting /congr
INn a destination

Hotels 30-40%
Congress Center 15-20%
Catering 20-30%
Audiovisual / Hostess services 10-15%
Prof. Congress Agency PCO 10-15%
Transport 9-10%
Excursions / Sightseeing 5-10%
Shopping 5-10%
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i Macroeconomic value for Geneva

A Half day or Daily Meeting, Seminar or
Symposium

Room rental, coffee breaks, eventually lunch

75--150- CHF / person / day

www.krakowimpakt.pl



SWISS

A, Macroeconomic value for Geneva

A Daily Meeting :

Conference Package (daily delegate rate) :
Including 2 to 3 coffee breaks, room rental, AV,
lunch and local transportation

150--180- CHF / person / day

No or little overnights !

www.krakowimpakt.pl



SWISS

i Macroeconomic value for Geneva

A National Meeting, 2 days with one overnight :

2 Conference Packages, Gala dinner
300- CHF / person / day

A National Meeting, 2 3 days with exhibition :

Conference Packages, room rental, AV, usually starting to
use more and more conference centers

300- - 450- CHF / person / day

www.krakowimpakt.pl



SWISS

i Macroeconomic value for Geneva

A Intern tional Congress without commercial exhibition,
3cC4 days .

Room rental, AV, Conference Package , -Gaaer

375--450- CHF / person / day

(If simultaneous interpretation 45CHF more)

A International Congress with exhibitionc3 days :

rental, AV, Conference Package, Qalaer,
ow?cinup ano breaklown J

450- ¢ 600- CHF / person / day

www.krakowimpakt.pl



SWISS

A, Macroeconomic value for Geneva

A Global Summit Meeting of-2 days :

Room rental, AV, security, simultaneous interpretatic
limousines, Gala Dinners, official receptions, hotels
the different national delegations

900- - 1500- CHF / person / day

EU Summit, G8, World Bank, World Economic Foru
SUOX aLXt AtuAy3dad 2F O2Z2ada
and the organization (memorial of understanding)
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Positioning and marketing strateg

A World GSM Forum

A Motor Shows, Air Shows, Energy Shows, Basel
World, EBACE, SIHH

A Lasting 57 days (total 3 weeks occupation of
conference center)

A Huge important exhibition

A500M Qnnn LISNJ LI NI A OA LI Y
long period
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Successful Case Stud
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